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For manufacturers interested in working with us

Design and produce

“Most Innovative Beverage Container”
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Refreshing Retailers

© Children (1-6 year old)

© Rural villages of Central
African countries

© Easy to clean and durable

© Can by shipped conveniently

© Distributed via United
Nations

Gamification

“The application of
game-thinking and

game mechanics to
engage people in a

non-game
context.’
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Redeem free food or Freedrinkon Personalized
drink with 6o Stars birthday month Gold Card

Redeem free drink with 60 Size upgrade on featured Free slice of cake with drink Free drink customization®
Stars drinks" purchased during birthday
month”

WELCOME LEVEL | 0-59 STARS

"R

Buy one get one free drink reward upon first time registration Free Drink upgrade on birthday month




PLUS INSTANT STARBUCKS REWARDS ™ BENEFITS

*

2 Stars per $1 Spent Free Birthday Reward Pay by Phone
:

Free In-Store Refills Member Events & Offers
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GAMIFICATION MODEL CANVAS
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Canvas h

Gamification Model Canvas is based from the Business Model
:/iwww businessmodeigeneration.com and is licensed

s wrk s lioensed under the Creative Commons Atrbuton-Share
Alke 3.0 Unported License. To view  copy oftis

under the Creative C:
License.

Please send us your valuable feedback! canvas@gameonlab.com
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Gamification

* Expectations

e Results measurement

BEHAVIORS "R

GAMIFICATION MODEL CANVAS  ocignor :

Project name: Designby: ~lteration
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e What do the
players need to
do?
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PLAYERS &9
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e Who are the players?
e What are they like?
e What do they want?
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Pl send usyour valuabiefescback! canvas gamecriab com

AESTHETICS

GAMIFICATION MODEL CANVAS oesignfor:
ms ]| mechanics O DDDDDDDD AESTHETICS l’a"
= || | e The “feel” of the game that will
attract Players
e Emotional Responses that we
~7 want from Players
e The Game Theme type
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e The Motivators & Drivers

that will make the game

fun to players

Pl send us your vluaiefescback canvas@gamsariaboom L+

Meaning

Accomplishment Empowerment

Octalysis
Framework o
i s Influence
with the
8 Core Drives Scarcity Unpredictability

Avoidance




MECHANICS{}
e What are the rules of
the Game?
* What are the

consequences of

Players’ actions in

the Game
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GAMIFICATION MODEL CANVAS Design for:
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e What do we need to

make the game work?
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Plosss send usyour valuabefescback! canvas@ gamecriab com
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PLATFORMS ]
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__-=_ o What does the
Game run on?
* Where & how do
7 Players interact

with the Game?
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COSTS

GAMIFICATION MODEL CANVAS Design for:

Project name:
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¥ e Key cost elements

in making the Game

work & playable
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Plosss send usyour valuabefescback! canvas@ gamecriab com
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GAMIFICATION MODEL CANVAS Design for: on:
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« Materials pack costs * Increase (premium) subscriber
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Platform
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